
Insights To Action Case Study:
COVID SUPPLIES 

FUNDRAISER
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THE KEY QUESTION:
How can a metaphoric storytelling 

strategy be implemented?
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Dominant Metaphor: Water (Resource / Force)

In abbreviated ZMET sessions, respondents shared a common theme
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The First Wave: Amplified Metaphoric Language
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Activating CONNECTION 
“join the wave,” “alone, we may be small drops, but together we are 
a wave/ocean”

Activating FORCE, TRANSFORMATION, CONTROL
tapping into the natural disaster "tsunami" frame for a memorable 
distinction, with the ability to gain Control and Connection with 
“wave”

● “...medical care centers are underwater”
● “...our movement is building to an eventual sea of change”
● “...with our flood of immediate support, hospitals can once 

again overflow with supplies”
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The First Wave: Optimized Iconography & Messaging

Wave-Visualized Graphics Behavioral Science Icons Wharton Promise
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The First Wave: Launched thefirstwave.org



For questions or inquiries, please contact:

Lindsay Zaltman
CEO & Partner, Olson Zaltman
lzaltman@olsonzaltman.com

Jessica Kukreti
Managing Director, Olson Zaltman

jessica@olsonzaltman.com

Samir Saluja
Founding Partner, Derive One

sks@deriveone.com

Jason Talwar
Founding Partner, Derive One

jst@deriveone.com

With our strong academic roots, Olson Zaltman and Derive One have partnered 
together to improve research by infusing the latest learning in behavioral 
science. We have built Simile to reflect how the mind actually works: through 
metaphors and images. To experience the research and learn more, please visit 
projectsimile.com
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